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Cautionary notice

This communication includes forwatdoking statements. All statements other than statements of historical facts may be fote@kihg statementsWords such awill, reach, goal, 2020,
continue(s)/(d), full year, increasing, target, expected, second half of 2020, 2030, 2H20, impact(ed), tentative, ingatoses,, ©3, expectation, outlook, uncertainty,S8eek, 53week basis,
contingent upon or remain®r other similar words or expressions are typically used to identify fork@oking statements.

Forwardlooking statements are subject to risks, uncertainties and other factors that are difficult to predict and that meyactuz results okoninkliike! K2t R 58t KF AT S boxd 6|
differ materially from future results expressed or implied by such forwaeting statements. Such factors include, butarefndt YA G SR (23 NAR&1a NBfFGAy3a G2 GKS
implement its strategy, manage the growth of its business or realize the anticipated benefits of acquisitions; risksoetatimgetition and pressure on profit margins in the food retail industry; the
impact of economic conditions on consumer spending; turbulence in the global capital markets; natural disasters, pandegamsoditical events; climate change, raw material scarcity and human
NAIKGE RSOSt2LI¥Syida Ay GKS &dzZdi) & OKFAYT RA&ANHZIIA2yerFFIKBISNY AHDPSaB Flef 2@KISNI GROY28E
affiliated stores; changes in supplier terms and inability to pass on costs to prices; risks related to corporate régpandiBilistainable retailing; food safety issues resulting in product liability

claims and adverse publicity; environmental liabilities associated with the properties that the Company owns or lease#f;iveiaper markets, changes in labor conditions and labor disruptions;
AYONBlaSa Ay Oz2ada aaz20AlGSR gAGK GKS /2YLI y&Qa RMBSTAKYSS R 2039 SRAQR WSV HMZ W (8 Hiy2a T didrOS a®a
effect of contingent liabilities arising from completed divestitures; antitrust and similar legislation; unexpected ouindim&sS / 2 YLJ- ye Qa f S3lFf LINRPOSSRAYy3IAT IR
expenditures associated with compliance with federal, regional, state and local laws and regulations; unexpected outdorSes witS O 2 GFE FdzRAGAT GKS AYLI O
FAYLFYOAlIf RSo0GT GKS /2YLIlyeQa FoAftAdGe G2 ISYSNIGS inBASGNGHNT QISTK (KS2 & ¥ TJI DIl dz@ FdzZR2 % 3 A NXk R
GKS aa20AFGSR AYyONBI&asS Ay (KS /2YLIyeQa O0zaid 2F o2 NdiRopsksiemst chahge®i acgbaniing dtandals; adfedz®Orésutls (i A 2 y
FNRAAY3T FNRBY GKS / 2YAy@aNd yOSH AN INIVAY A SA G 2 YAB B Q @r eitef into redl dstate leaded onfcamkréialy atcegtabl@terdhtFandi S
20KSN) T Oli2NBR RAaOdza&dSR Ay (GKS /2YLlyeQa LWzoftAO FAtAy3da YR 20KSNJ RAaAOf 2ad2NBad

Forwardt 22 1 Ay 3 &l iSYSyda NBFfESOG GKS OdNNNByi @ASga 2F (KSIFOBRXLI geQad®l YKISK Y (WookingR A | & & gzl
statements speak only as of the date they are made, and the Company does not assume any obligation to update such seatmpeatsrequired by law.
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Strong results continued in Q2 largely driven by COXED
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bSi al t®abilidrs NpB7.186; up 15.9% at constant exchange rates
U.S. and Europe comp sales growth excluding gas in Q2 w&@ @p andl0.26, respectively

Net consumer online sales greiv.6% in Q2 at constant exchange ragtésold Delhaize will
reache T 0AfftA2Y ySi O2yadzYSNI 2yt AyS alfsSa 3z

Underlyingoperating margin was 5.3% in Q2, 11.[71 percentagepoints from the prior year
DilutedEP8 F € ndcp AY VHT RAfdziSR dzy RSNI e Ay 3
HAHAN LYGSNAY RAGARSYR 2F endpns dzLd cm: fy

‘At constant exchange rates

2 . . q
From continuing operations
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Continued progress through the COVID crisis

Large investments made in health and safety measures, improving omnichannel & digital capabilitiestaokl level

Significant COVI9 Enhancing Omnichannel

Investments & Digital Capabilities Improving instock levels
A COVIBL9 costs of 330 million in A Over 70% increase in U.S. online groceryd Continuing to work proactively with
1H20,withde Hecn YA T £ A 2Y capdtity expected in 2020 suppliers to improve istock levels

A Includes additional safety
measures, enhanced associate pay
and benefits, and significant
charitable donations to support
local communities

A 40% capacity increase for online grocery A Back to normal irstock levels in
orders at AlberHeijn Europe and improved istock levels

_ inthe U.S.
A Opening four new Stop & Shop

warerooms in 2020 A U.S. continues to face industry

A Hired over 45,000 associates constraints in certain categories

globally in Q2: nearly 69,000 hired A Accelerating U.S. Click & Collect rollout

in 1H20 A Same day delivery offered to 600+ more

stores at Food Lion and Stop & Shop

A Bol.com to open a fulfillment center
before yearend
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Highlights:United States

A127% online sales growth in Q2; raising full year target to over 75% US
online sales growth (from 30%-+ initially) in 2020 i

A 765 Click & Collect points at the end of Q2 (up from 707 in Q1), increask.., 4
target to over 1,100 points in 2020 , i

AFood Lion was our fastest growing brand and achieved #t€8dsecutive
guarter of positive comparable sales

!
A Agreed to acquire 62 stores from Southeastern Grocers, which will be i
converted to Food Lion - W

AReimagine Stop & Shop stores continued to outperform in Q2. Over 20
& Shop remodels expected in the second half of 2020
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Highlights: Europe

A Gained market share in Q2 in both The Netherlands and Belgium;
maintained share in CSE

A 63.9% net consumer online sales growth in Q2

ABol.com net consumer online sales growth of 65% in Q2 and added ove |\
4,400 Bol.com merchant partners to the platform, bringing the total to
nearly 34,000 merchants; third party sales grew by +107% in Q2

AIncreasing online delivery capacity at AlbEgijn, byopening a newhome

A Albert Heijnlaunched home delivery service in Belgium

A Greece and Romania to open their first home delivery fulfillment centers §&
the second half of 2020 T e
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Highlights: Health & Sustainability

A Publication of inaugural Human Rights Report

& Ahold.

Delhaize

7’

Alssued first Sustainability Bond Report; full proceeds used to invest in Sustainability

sustainable products, reduce climate impact and promote healthier eating B°"d\‘59p°’t

A Announced scienebased targets for 2030 to halve carbon emissions from

operations and reduce value chain emissions in coming decade . SCIENGE
ASupporter of the FSB Task Force on Climglged Financial Disclosures Poach
o / TARGETS

DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

AFood Lion received its "&onsecutive Energy Star Partner of the Year award
and the Sustained Excellence award fof £@nsecutive years; received this

honor more than any other company TCFL)’ s foc

AADUSA brands adopted new sustainability policies bolstering GMO produ
labeling and animal welfare



Financilal Results

Natalie Knight
CFO



